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Copyright Notice 
Copyright © NAMS, Inc.  All rights reserved worldwide. 

No part of this material may be used, reproduced, distributed or transmitted in any 
form and by any means whatsoever, including without limitation photocopying, 
recording or other electronic or mechanical methods or by any information storage 
and retrieval system, without the prior written permission from the author, except 
for brief excepts in a review. 

This material is intended to provide general information only.  Neither the author nor 
publisher provide any legal or other professional advice.  If you need professional 
advice, you should seek advice from the appropriate licensed professional.  This 
material does not provide complete information on the subject matter covered.  This 
material is not intended to address specific requirements, either for an individual or 
an organization.   

This material is intended to be used only as a general guide, and not as a sole 
source of information on the subject matter.  While the author has undertaken 
diligent efforts to ensure accuracy, there is no guarantee of accuracy or of no errors, 
omissions or typographical errors.  Any slights of people or organizations are 
unintentional.   

Any reference to any person or organization whether living or dead is purely 
coincidental.  The author and publisher shall have no liability or responsibility to any 
person or entity and hereby disclaim all liability, including without limitation, liability 
for consequential damages regarding any claim, loss or damage that may be 
incurred, or alleged to have been incurred, directly or indirectly, arising out of the 
information provided in this material.  
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Unshakeable Credibility 
How to Stand Out as an Expert in Your Field 
This workbook, used with the Textbook and the other materials provided, 
will walk you through how to show credibility on your website, social media 
and live events. 

Use the lines and open spaces to document your responses. 

Your Mission  

What I am passionate about in my business?  

 

What do I want to be known for? 

 

Your Credentials 

o Degrees: 
o Certificates/Certification: 
o Accreditation: 
o Licenses: 
o Other: 

 

My Organizations/Memberships I belong to 

List professional groups you are a part of: 

Do I have their icons or logos on website and profiles? 

 

How much experience I have in my field 

This is not just your current experience: think about jobs you have had 
related to this question and include that time here. 
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What level did I attain? 

 

Are there additional qualifications I need to acquire to be considered 
‘complete’? 

 

My ideal client/customer is at what level? 

o Entry level 
o Some experience – want more 
o Experienced 
o Advanced 
o Other 

 

What does my ideal client need the most? 

 

Consider what your client’s overwhelming need or problem is.  

Where do they feel stuck or frustrated? 

 

What is my best solution?  

o Why? 

o What proven results can I share? 

o What specific goal can I assist my client to achieve? 

Know My Competition 

o What do they offer for my ideal client/customer? 

 

o What is their greatest offer to my audience? 
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o What is their best program/product that my client needs? 

 

o What result do their clients have – see testimonials to get an idea of 
what their client experience?  

 

o What are they raving (happy) about? 
 

o What are they unsatisfied about? 
 

Know My Client 

o What is the feedback my clients give me? 
 

o What is the question most frequently asked? 
 

o Can I create a product for those needs? 
 

o Describe who my ideal client is and how will they respond to these 
questions: 

 

o “I need _______________” 
o “My immediate problem is _______________” 
o “I look for an expert who ________________” 

 

Do I have a video series that they can relate to? 

 

Client Relationship 

o How do I relate to a problem/challenge my client is experiencing right 
now? 
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o What are the services, products and benefits I provide that will help 
my client right now and why? 

 

My Website 

o Does the message I convey on my website align with my client’s 
needs? Example – assure the client that I am able to meet their 
needs). 

 

o Am I communicating what my client seeks as the solution to their 
problem? 

 

 

o Do I provide a vehicle for feedback? 
 

o Do I provide a way for my client to reach me from my website? 
 

o Are my calls to action attention grabbing? 
o At the right moment 
o Resource boxes 
o In my blog 
o Sign-up or Opt-in boxes 
o Visuals 

 

Strategic Digital Marketing Plan 

I have the following: 

Social media Pages  

o LinkedIn 
o Facebook 
o Google+ 
o YouTube 
o Pinterest 
o Other __________________ 
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Advertising 

o Facebook 
o EZine 
o Google AdSense 
o TV  
o Radio 
o Other __________________ 

 

o Affiliate contests and promotion 
__________________________ 

__________________________ 

__________________________ 

o Affiliate site resources 
o Email campaigns 
o Local promotions 

 

Content Marketing 

o Do I have an up to date website? 
o I have a blog 
o I have my social media platform in place 
o I contact my audience via email or newsletters 

 

o Trends and Changes – do I? 
o Check local or federal government bulletins, departments and 

requirements 
o Follow authority blogs 
o Follow key trade magazines related to my industry 
o Follow major industry influencers 

 

Customer Service 

I provide the following: 

o Help desk 
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o FAQ area on my website 
o Facebook Page 
o Dedicated Customer Service Team 
o Manage myself 
o Third party network 

 

Processes 

o Deliver programs and products which will help my ideal client 
o Maintain integrity – with consistency 
o Create and test Client Journey 
o Opt-in Process 
o Intake Kit 
o Sales page 
o Sales Funnel 
o Email Marketing 
o Newsletters 

 

Keep all profiles and website up to date. 

Clear follow up plan. 

http://nams.ws/trial


UNSHAKEABLE CREDIBILITY 

 

NAMS, Inc.  MyNAMS Insiders Club 

Page 10 

 

http://nams.ws/trial
https://NAMS.ws/DCP01

	Unshakeable Credibility
	How to Stand Out as an Expert in Your Field
	Your Mission
	Your Credentials
	My Organizations/Memberships I belong to
	How much experience I have in my field
	My ideal client/customer is at what level?
	Know My Competition
	Know My Client
	Client Relationship
	My Website
	Strategic Digital Marketing Plan
	Customer Service
	Processes
	Keep all profiles and website up to date.
	Clear follow up plan.



