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Novice to Advanced Marketing System

Weekly Mastermind Call - What’s working
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Micro Workshops - nearly 2 dozen training sessions ( d |
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MESSAGE TO MARKET MATCH WORKBOOK

Copyright Notice

Copyright © NAMS, Inc. All rights reserved worldwide.

No part of this material may be used, reproduced, distributed or transmitted in any
form and by any means whatsoever, including without limitation photocopying,
recording or other electronic or mechanical methods or by any information storage and
retrieval system, without the prior written permission from the author, except for brief
excepts in a review.

This material is intended to provide general information only. Neither the author nor
publisher provide any legal or other professional advice. If you need professional
advice, you should seek advice from the appropriate licensed professional. This
material does not provide complete information on the subject matter covered. This
material is not intended to address specific requirements, either for an individual or an
organization.

This material is intended to be used only as a general guide, and not as a sole source of
information on the subject matter. While the author has undertaken diligent efforts to
ensure accuracy, there is no guarantee of accuracy or of no errors, omissions or
typographical errors. Any slights of people or organizations are unintentional.

Any reference to any person or organization whether living or dead is purely
coincidental. The author and publisher shall have no liability or responsibility to any
person or entity and hereby disclaim all liability, including without limitation, liability for
consequential damages regarding any claim, loss or damage that may be incurred, or
alleged to have been incurred, directly or indirectly, arising out of the information
provided in this material.
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This is a printer friendly document with fillable fields. As you go through the
assignments, solidify your message to market with your online platforms.

Step 1

Think about your core message. What do you need to know from your ideal
client?

Actions

Create a list of questions you want to ask your community — ones that will
make a difference to your ideal client. Prioritize these questions and keep
them to use in polls and surveys you create.

For each question, determine 3 - 5 choices you will use as poll options.

1.
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Step 2

Determine how you will create your polls and surveys:

o Share them via email using o Use Facebook Polls
Google Forms

o Use paid apps

o Create a Survey Monkey
survey and share the link

Actions

Research Google Forms, Survey Monkey and other poll and survey apps to
find the best option for you and your audience.

Write out the ways you can help your ideal the most:
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Step 3

Review the questions you intend to use for your poll and survey to make
sure they are specific enough for your target client.

They should also tap into one of these popular motivations:

o Convenience o Fear o Scarcity (time
limits, number of
seats, etc.

o Fun o Frustration o Greed

For each survey question, you need to hit the motivating reader’s emotion or
reaction: “What’s in it for me if I respond to this?”

1.Motivation-what’s in it for me if I answer this?

2. Motivation-what’s in it for me if I answer this?

3. Motivation-what’s in it for me if I answer this?

4. Motivation-what’s in it for me if I answer this?
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5. Motivation-what’s in it for me if I answer this?

Step 4

Identify and refine your core message.

Identify close competitors and top influencers in your niche.
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Actions

Study your main competitors’ and top niche influencers’ websites and other
online platforms they use. Determine how well and why their messages
match their core message. Include the URL in these notes for you to easily
refer back to.

Step 5

Read your mission statement and core message to confirm it’s supported
and in alignment with your colors, fonts, images, language style and primary
call to action.

Action

Are you happy with your brand elements? If so, why? If not, what needs to
change?
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Step 6

Determine where you will focus on your message and do most of your
interaction.

Action

Decide which social media platforms you want to interact on. Note why and
how you will do this:

Platform 1 Name:
Why?

How?

Platform 2 Name:
Why?

How?

Platform 3 Name:
Why?

How?

Platform 4 Name:
Why?

How?
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Platform 5 Name:

Why?

How?

Step 7

For next month’s upcoming content, plan your theme and sub-theme.

Nail the best keywords for the themes and sub-themes; make certain they
are relevant to your core message and brand.

Action

Decide on your best theme:

Your best sub-themes:

Analyze your Top 3 core message keywords:
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Analyze your Top 3 theme/sub-theme keywords:

Step 8

Redefine your blog categories using your keywords where appropriate. Look
into using an editorial calendar.

Action

Brainstorm categories:

Research and select from a variety of editorial calendars:

Step 9

Research time-tracking systems or create a simple time-tracking sheet.
Begin analyzing all of the tasks you do in a week (do this for at least 2
weeks.
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Action

Begin tracking your time! Document it in a spreadsheet. Review after at
least 2 weeks of tracking.

List all of the tasks and activities that need to be done in a typical work-
week:

What are the top tasks you do that consumes most of your time?

Step 10

Make a list of all recurring monthly tasks, such as bookkeeping.

NAMS, Inc.
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Action

List the milestones you need in order to move you toward you goal:

Step 11

Review your processes and tasks to determine if anything that affects your
time (takes you a long time to do) or energy (drains it or energizes it).

What drains my energy and makes me procrastinate?

What energizes me and makes my time fly?
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Review your responses in this workbook and create a list of tasks you should
outsource.
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* INSIDERS CLUB *

Build your team and get all the business
training and tools you need now!

MyNAMS Insiders Club is more than
a membership! It's a mastermind for
serious business people who want to
have fun and build the business if
their dreams with the support of a
like-minded community.

CHECKIT OUT TO GETA

S1FOR 7 DAYS!
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