


The Complete Set of How Free Products Lead to Pro�t Checklists

                                                          NAMS, Inc.     MyNAMS Insiders Club Trial

NOTICE: You DO NOT Have The Right To Reproduce Or Resell This Course! 
You Also MAY NOT Give Away, Sell Or Share the Content Herein

Copyright Notice

Copyright © NAMS, Inc. All rights reserved worldwide.

No part of this material may be used, reproduced, distributed or transmitted in any form

and by any means whatsoever, including without limitation photocopying, recording or

other electronic or mechanical methods or by any information storage and retrieval

system, without the prior written permission from the author, except for brief excepts in

a review.

This checklist is intended to provide general information on marketing and business

building. Neither the author nor publisher provides any legal or other professional advice.

If you need professional advice, you should seek advice from the appropriate licensed

professional. This checklist does not provide complete information on the subject matter

covered. This checklist is not intended to address speci�c requirements, either for an

individual or an organization. This checklist is intended to be used only as a general guide,

and not as a sole source of information on the subject matter. While the author has

undertaken diligent efforts to ensure accuracy, there is no guarantee of accuracy or of no

errors, omissions or typographical errors. Any slights of people or organizations are

unintentional. 

Any reference to any person or organization whether living or dead is purely coincidental.

The author and publisher shall have no liability or responsibility to any person or entity

and hereby disclaim all liability, including without limitation, liability for consequential

damages regarding any claim, loss or damage that may be incurred, or alleged to have

been incurred, directly or indirectly, arising out of the information provided in this

checklist.
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Are you ready to start creating your own free digital product? Then use this worksheet to

walk through the “FREE digital product” formula for creating a high-quality, effective free

digital product.

Here’s an overview of the formula:

Step 1: Finalize the Backend

 Finalize Your Backend Offer

 Review Potential Topics

 Establish a Format

 Explore the Market

 Build Your Free digital product

 Insert Call to Action

 Excite Prospects

The �rst thing you need to do is decide what you’re going to sell on the backend of your

free digital product. Ask you review your options, ask yourself these questions:

 Is the offer in-demand? (If you don’t know the answer to this, you’ll need to do your

market research.)

 Is this your product? (Whenever possible, create and sell your own product instead

of an af�liate offer.)

Step 2: Review Potential Topics

Once you know what you’re going to sell on the backend, then you can start reviewing

and researching potential topics around which to create a free digital product.
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 you can think of that would help you sell the

backend offer. For example, if you’re selling a diet guide, then one potential idea is to

share dieting tips, another one is to share meal plans, and still another one is to give away

an exercise video.

First, write down all the potential topics

Now go through your list of potential topics and ask yourself these questions:

A lot of people jump straight to creating an ebook/report, but your prospects have seen

that a thousand times before. Instead, you’ll want to consider the full range of possible

free digital products.

Once you’ve picked a desirable topic, then your next step is to pick the free digital

product format that is the best �t for this topic and your goals.

 Is this topic in demand? (Do your market research here if you’re not sure.)

 Does this topic naturally lead to the paid product? In other words, can you create

something useful yet incomplete so that people will want to purchase your

backend product?

Step 3: Establish a Format

_________________________________________________________________________________________

_________________________________________________________________________________________

_________________________________________________________________________________________

For each free digital product format listed below, write in as many topics as you can think

of. For example, if you’re selling copywriting information and the format is a template,

then you could offer headlines, openers, postscripts, guarantees, calls to action, and

similar templates.
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Templates:

_________________________________________________________________________________________

Worksheets:

_________________________________________________________________________________________

Documents/Forms:

_________________________________________________________________________________________

Checklist/Planner:

_________________________________________________________________________________________

Cheat Sheets/Infographics:

_________________________________________________________________________________________

Now your turn to brainstorm for your niche:

Contendeos:

_________________________________________________________________________________________

Q/A Group Coaching:

_________________________________________________________________________________________

Swipe Files/Tips:

_________________________________________________________________________________________

Mind Maps/Process Maps:

_________________________________________________________________________________________

Email Mini Course:

_________________________________________________________________________________________

Buyer’s Guide:

_________________________________________________________________________________________
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Which format BEST suits your needs? (In terms of creating something useful yet

incomplete that sells the backend product.)

_________________________________________________________________________________________

What makes these products so popular?

What are the biggest features and bene�ts of these products?

Article Library:

_________________________________________________________________________________________

Once you’ve answered the above questions, it should be clear which format to choose.

Then move onto the next step…

Now review your list of all the potential formats above. Ask yourself these questions:

Which format carries a high perceive value?

Step 4: Explore the Market

Which format is in-demand in your niche? ______________________

You want to make sure you’re not creating something that’s been done a million times

before. That’s why you want to explore the market to see what others in your niche have

done. Your goal is to create something somewhat similar to the popular items, yet

unique to make your mark on the niche and appeal to the audience.

_________________________________________________________________________________________

As you explore similar popular products, ask yourself these questions:

_________________________________________________________________________________________

_________________________________________________________________________________________
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What are the biggest weaknesses of these products?

Step 5: Build Your Free digital product

 than what’s currently on the

market?

How can you create a free digital product that’s BETTER

_________________________________________________________________________________________

 apart from both the paid and free products in

your market? In other words, what’s your biggest “reason why” people should take

advantage of your offer?

How can you set your free digital product

What makes the free digital product different?

 List your outline here:What all do you intend to include in your free digital product?

_________________________________________________________________________________________

_________________________________________________________________________________________

_________________________________________________________________________________________

_________________________________________________________________________________________

_________________________________________________________________________________________

Now that you’ve researched other products in your niche so that you know how to create

something that’s even better than the current offerings, it’s time to get to the business

of creating it.

First question to ask yourself: Are you going to create the free digital product yourself or

hire a freelancer to do it? Speci�cally:
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 Do you have the skills to create it yourself?

 Would a freelancer do a better job?

 What could you do with the time if you didn’t create? the free digital product?

The most important question you need to answer is

this:

Secondly, onto the actual creation. 

Step 6: Insert Call to Action

Now that you’ve created a free digital product that naturally leads to your paid offer, it’s

time to insert your call to action. Answer these questions:

_________________________________________________________________________________________

How do you create something useful yet incomplete, which naturally leads users to your

paid offer? Answer in detail here:

_________________________________________________________________________________________

_________________________________________________________________________________________

 I.E., what do you want people to do when

they �nish viewing it? Be speci�c:

What is the goal for this free digital product?

_________________________________________________________________________________________

 within this particular free digital

product?

Is there more than one place to insert a call to action

If so, what is the BEST place to insert a CTA?

_________________________________________________________________________________________

_________________________________________________________________________________________
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Step 7: Excite Prospects

Ask yourself these questions…

What are the BIGGEST bene�ts of your free digital product?

 Start with the templates included in this

package, and then create your own titles.

Now brainstorm possible title ideas below.

The �nal step is to get prospects excited about viewing and using your free digital

product. This process starts with you creating a compelling, exciting title.

In what ways can you create urgency with this call to action?

_________________________________________________________________________________________

 Brainstorm some ideas here:Is there a way to arouse curiosity in your title?

E.G., “The Secrets of _______________.” (“The Secrets of Rapid and Effective Weight Loss.”)

_________________________________________________________________________________________

_________________________________________________________________________________________

_________________________________________________________________________________________

_________________________________________________________________________________________

_________________________________________________________________________________________

_________________________________________________________________________________________

_________________________________________________________________________________________

_________________________________________________________________________________________
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List them here:Which of these titles seems the MOST compelling to you? 

(Your “short list” of titles are the ones you’ll want to test to see which ones your audience

responds to the best.)

_________________________________________________________________________________________

_________________________________________________________________________________________
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