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NOTICE:  You DO NOT Have the Right 
To Reproduce Or Resell This Course!

You Also MAY NOT Give Away, 
Sell Or Share the Content Herein

Copyright Notice

Copyright © NAMS, Inc.  All rights reserved worldwide.

No part of this material may be used, reproduced, distributed or transmitted in any form and by any 
means whatsoever, including without limitation photocopying, recording or other electronic or 
mechanical methods or by any information storage and retrieval system, without the prior written 
permission from the author, except for brief excepts in a review.

This checklist is intended to provide general information on marketing and business building. Neither 
the author nor publisher provides any legal or other professional advice.  If you need professional 
advice, you should seek advice from the appropriate licensed professional.  This checklist does not 
provide complete information on the subject matter covered.  This checklist is not intended to address 
specific requirements, either for an individual or an organization.  This checklist is intended to be used 
only as a general guide, and not as a sole source of information on the subject matter.  While the author 
has undertaken diligent efforts to ensure accuracy, there is no guarantee of accuracy or of no errors, 
omissions or typographical errors.  Any slights of people or organizations are unintentional.  Any 
reference to any person or organization whether living or dead is purely coincidental.  The author and 
publisher shall have no liability or responsibility to any person or entity and hereby disclaim all liability, 
including without limitation, liability for consequential damages regarding any claim, loss or damage 
that may be incurred, or alleged to have been incurred, directly or indirectly, arising out of the 
information provided in this checklist.
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Your prospects aren’t “one size fits all.” So if you send out a preselling 
email that appeals to one type of prospects, that email is going to fall 
flat with the other prospects.

So here’s the solution: send out a series of three emails with a 
different appeal in each email. Specifically, send out a Fear, Logic, 
Gain sequence.

Use this set of templates to get started…

The Fear Email

Some people respond best when you push the fear button, such as 
when you make a limited time offer so they miss out on something 
good if they don’t act fast. These are the types of folks who’ll line up 
around the block and camp out for days so they don’t miss out on a 
Black Friday door buster at their favorite store.

Here’s an example email of how to move people towards the order 
button by appealing to the potential of missing out…

Subject: Don’t miss this incredible offer!

Hi [Name],

People are freaking out over this sale. That’s because we’ve never 
offered such a steep discount, and we’re unlikely to ever offer it gain. 

Yeah, it’s that big.

Here’s the scoop…

Act now, and you’ll get a whopping 50% discount on [product name]. 
All you have to do is go to [link] to claim your discount!

But hurry, this offer ends in 72 hours, so order now while you still can!

[sign off]
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P.S. If you act now, I’ll also toss in a bonus offer that you won’t find 
anywhere else: [describe a limited-time bonus that you’re offering as 
part of this sale]. But this bonus offer ends when the sale ends, so 
order now to avoid disappointment!

PPS. You’re going to kick yourself if you miss out on this incredible 
offer, so order now before it’s gone forever: [order link]

The Logic Email

This is the email that appeals to those who are very logical when it 
comes to a sales pitch. They don’t respond to hype. They don’t 
respond very well to all those stories and attempts to push their 
emotional buttons. But give them facts, figures and proof, and they’ll 
justify the purchase.

Here’s an example email…

Subject: The results are in – this really works!

Hi [Name],

You’ve probably been hearing a lot about [Name of Product]. People 
are saying some pretty amazing things about it, aren’t they?

They’re saying this product [delivers some benefit]. They’re saying [it 
delivers some other benefit]. They’re even saying [name of product] 
[produces some other desirable outcome].

I don’t know about you, but all of that makes me pretty skeptical.

So I set out to find out for myself if any of this is true by doing my 
own case study. And you won’t believe what I found…

http://nams.ws/trial


NAMS, Inc MyNAMS Insiders Club Trial

The Complete Set Of Affiliate Checklists

[Insert your case study here. Remember that the people who are 
influenced by logic want real data, statistics and proof. So be sure your 
case study is well documented and full of data.]

The bottom line: everything people are saying about [product name] is 
absolutely true – and my case study undeniably proves it.

But you don’t even have to take my word for it. See for yourself at 
[affiliate link].

[sign off]

P.S. The results absolutely blew me away! Now just imagine what sort 
of results YOU’LL get. Find out for yourself at [affiliate link].

The Gain Email

The gain email is all about appealing to those folks who are most 
concerned about the benefits of an offer. These are the readers who 
are thinking, “What’s in it for me?” as they read your email. So not 
only should your email cover the benefits of the affiliate product, but 
you need to also mention the bonus you’re offering when they buy 
through your link.

Here’s an example email that you can feel free to swipe, tweak and 
use…

Subject: The best way to [get some benefit]?

Hi [Name],

If you’re like me, you’ve been looking for way to [get some benefit].

And let me guess what you’ve found…

Most solutions epically fail you.

Am I right?
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Here’s why…

The reason why most [types of products] don’t work is because 
[succinctly explain some reason why these products don’t work].

Makes sense right?

And that’s why [Name of Product] is so totally different than 
everything else you’ve tried. This product [explain succinctly how it’s 
different – how it overcomes the problem mentioned before].

End result?

You [get some benefit].

And that’s not all. Because [this product is different in some other 
way], you also [get some other big benefit]. And [you get some 
desired result].

No other product on the market even comes close to [delivering some 
big result for you]. Simply put, this is the absolute best way to [gets 
some good result]. So if you too want to [get a good result], then you 
need to get your hands on [Name of Product] right now.

Click here to get yours: [affiliate link]

[sign off]

P.S. There’s never been an easier, faster or better way to [get some 
good benefit]. But don’t take my word for it – see for yourself right 
now at [affiliate link]

PPS. I almost forgot! If you order now, you’ll also get [bonus product] 
absolutely free! This product [describe what it does and how it 
enhances the use and enjoyment of the main offer].
So order [product name] now to get [the bonus product] free! Click 
here to get yours: [affiliate link]…
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Conclusion

Your prospects are all different, so you need to send out different 
emails to appeal to those who operate based on fear, logic or gain. If 
you send out this sort of three-email sequence for every product you 
promote, I’m betting you’ll see a nice boost to your commission 
checks!
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