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Copyright Notice

Copyright © NAMS, Inc. All rights reserved worldwide.

No part of this material may be used, reproduced, distributed or transmitted in any
form and by any means whatsoever, including without limitation photocopying,
recording or other electronic or mechanical methods or by any information storage and
retrieval system, without the prior written permission from the author, except for brief
excepts in a review.

This material is intended to provide general information only. Neither the author nor
publisher provide any legal or other professional advice. If you need professional
advice, you should seek advice from the appropriate licensed professional. This
material does not provide complete information on the subject matter covered. This
material is not intended to address specific requirements, either for an individual or an
organization.

This material is intended to be used only as a general guide, and not as a sole source of
information on the subject matter. While the author has undertaken diligent efforts to
ensure accuracy, there is no guarantee of accuracy or of no errors, omissions or
typographical errors. Any slights of people or organizations are unintentional.

Any reference to any person or organization whether living or dead is purely
coincidental. The author and publisher shall have no liability or responsibility to any
person or entity and hereby disclaim all liability, including without limitation, liability for
consequential damages regarding any claim, loss or damage that may be incurred, or
alleged to have been incurred, directly or indirectly, arising out of the information
provided in this material.
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And a special 14 day $1 trial to the best
business training resource library
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1 Magnetize 2 Monetize 3 Methodize
Every business PErson Making money is urgent After mastering sales and
ﬂ’IUSJE have_the ability to and important for ALL marketing, creating your
persist until they prosper businesses. It's the key to own products correctly
b‘:'_‘ training the right financing your growth... adds zeroes to your
mindset... business...

Click here to start today!
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WHAT DO INSIDERS GET?

u Weekly MASTERMIND Call - What's working
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: ‘ 30-Day Challenges - 12 months essential topics

Insiders Facebook Group - active peer community
1 E PLR Articles - articles, report and ecourse each month
Audio & Graphics Gallery
m m Micro Workshops - nearly 2 dozen training sessions
Tutorial Library - Tech tool & process tutorials

Custom Tutorials - 18 essential tools tutorials

Custom Marketing Suite Software including site builder,
video management, tracking, quiz engine

And much more_.
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Ultimate Guide to Blog Visuals
CHECKLIST

I understand that the right visual elements can help augment my blog’s
uniqgue voice and messages

I realize that the right visual elements can add life, value and impact to
my words

I understand that visuals can help engage my visitors’ emotions and
senses, as well as their brains

I am ensuring that my visuals help qualify and polarize my visitors, so
that they attract the right ones and help repel the wrong ones

I am getting into the habit of examining and keeping an eye on current
graphics and visuals trends

I have implemented a plan to keep track of both facts and the latest
visual trend statistics and demographics

I have noted that the perfect ratio of graphic content to text equals one
graphic every 75-150 words—no more; no less

I am now considering enhancing my blog with many different types of
visuals, including:

Image quotes

Cover photos for your podcasts (consistency; branding)
Embedded videos

Photographs

Illustrations

Charts and spreadsheets

Icons and avatars
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Branding elements

Games, quizzes, polls (yes, these can count as visuals)
Screenshots

3D images

Cartoons

Graphs

Pie charts
I Diagrams

1 T am checking out SaaS sites and tools, to see which ones are going to
work best for me and my visuals creations

I T have signed up for my favorite SaaS site newsletters and blog feeds
1 I understand the basic principles of strong design:

Il Lots of ‘white space’

I Colors that “brand” your blog

Il A strong focal point to your graphic

I At least one area of dramatic contrast

I High quality graphics

I Fonts that support your message and help your text stand out

1 T am optimizing my blog photos for mobile, and making sure they stand
out clearly in reduced mobile screen size

! I am being vigilant about unrecognized elements in my graphic images
that might contradict or undermine my blog’s message
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I am asking myself questions like:

“Is there anything in this graphic that contradicts or undermines
my main message?”

“Is this the best type of visual to illustrate this post?”

“How can I kick this up a notch? What would give this
graphic/video/photograph even more impact?”

“"What grabbed me about this graphic/video/photograph? What
stirred my emotions?”

I always make sure that stock photo sites I use:
Are cleared for commercial use
Have obtained model release forms for photographs of people
Have all the types of graphic elements I need

I have familiarized myself with copyright and trademark processes such
as:

Fair Use

Editorial Use Only

Creative Commons licensing
Public domain use

I am looking for multiple ways to use photographs and images on my
blog, including:

Proof that I practice what I preach (photos or videos of me in
action)

Showcasing successful clients
Verifying awards that I or my clients have won
Sharing photos of scenes and topics clients can identify with
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Il Displaying information highlights
1 Other

1 T am also mixing mood and purpose in my visuals to help produce:
1 Playful photos

Product shots

Step-by-step “how to” diagrams

Location shots

Personal shots

Inspirational shots

On-the-scene shots (events, awards)

Viral shots

Book cover shots

Podcast cover photos

Backgrounds

I Other

1 T am aware not to upload my videos to my blog and store them on my
own server

1 T am uploading and storing my videos on sites like YouTube and Vimeo
I I am aware that I can:
[ License videos from stock sites

I Invite clients and readers to share video testimonials about my
coaching or products

I T am considering outsources visuals like diagrams, logos and freehand
drawing to professional designers
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I am aware of typography as a design element

My fonts reinforce my message

My fonts are clean, crisp and stand out

I am considering checking out graphics courses and memberships, as well
as signing up to design magazines and blogs

I am looking for ways to be creative, including trying out effects and
tactics such as:

I Applying vintage or sepia effects

1 Applying different filters

Experimenting with physical filters: For example, shooting
through a plastic bottle, or draping a nylon scarf over my lens.

Using plugins and apps
Featuring kids’ drawings

Featuring subscriber photos

Sharing video doodles

I Other

1 T am making sure my blog pages strike a balance between text and
design, to reinforce a single message

I T am keeping a graphics journal

I T am ready to make my blog more visually appealing!

NAMS, Inc. MyNAMS Insiders Club

Page 8


http://nams.ws/trial

FREE REPORT
MAKE BIG MONEY CREATING

SIMPLE ONLINE COURSE WITHOUT
ANY EXPERIENCE!

Download Our FREE Report
Now And Discover:

Secrets to making big money creating your
own simple online courses!

How to make killer online courses, even if
you aren't an expert in anything!

How to create video courses without a lot
of technical knowledge! +

How to choose the right topic and price
your course for the most possible profit!

And much more - all within this special
FREE report!

Download now

Get YOUR FREE Copy here:
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