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I understand that I need content to share with my audience.

I understand that excuses will not get my content created.

I understand that I have the same 24 hours in a day as other business
owners who put content creation as a priority.

I understand that a content calendar will keep me organized so I never
have to guess what type of content to publish again.

I understand that in addition to planning my content calendar I need
to set aside regular time every week or month to create this content.

I understand that creating content to publish weeks in advance will
lessen the stress if I have an unexpected emergency or get sick.

I understand that creating content in batches may help my
concentration and focus.

I understand that blocking off time each week to create content helps
me to get into a regular routine for content creation.

I understand that my old habits aren’t serving me well and it’s time to
create new habits or find new solutions for content creation.

I understand some solutions include:

Hiring a VA to create and/or schedule my content

Hiring a VA to handle the admin tasks that are stifling my content
creation

Hiring a help desk to handle customer service calls that prohibit me
from creating content

Hiring a ghostwriter to create my monthly content
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Creating the content myself first thing when I start my day

I understand that negative self-talk about my content creation skills
are preventing me from showcasing my expertise.

I understand that brainstorming a list of content topics can help me
get focused on what to create for my audience.

I understand that my brainstorm list is merely a starting point and
some of those topics may not fit perfectly with my content buckets.

I understand that knowing WHO my audience is — along with their
demographics and their pain points — will greatly assist me in knowing
what kind of content to create for them.

I understand that creating content in multiple formats will attract more
people into my circle of influence.

I understand that I need to mix some promotional content with my
regular, informative content.

I understand that I can’t “wing it” when it comes to content creation

I understand that a social media audit will assist me in learning what
my audience wants and needs.

I understand that I can look at my competitor’s social media for
ideas if I don’t have enough posts.

I understand the need for “content buckets” to stay on point with my
message.

I understand the importance of creating content that fits perfectly
into those buckets.

I understand the importance of setting a regular publishing deadline so

my audience will come to expect new content on particular days.
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I understand that search engines also reward those who are adding
content regularly to their websites.

I understand that outsourcing some content can be helpful.

I understand that my outsourced writers still need to meet my
deadlines.

I understand the necessity for optimizing blog posts with SEO
keywords and meta descriptions.

I understand the need for using calls to action in all my content.

I understand that social media is fluid and I may change my publishing
schedule and/or topics at any time.

I understand that researching which platforms my audience uses will
greatly increase my reach.

I understand that I don’t need to use EVERY single social platform
invented.

I understand that keeping it simple and using only those platforms
where I can find my audience will greatly simplify my content
creation.

I understand that I can republish my content by sharing it across
multiple social platforms, reaching more of my audience.

I understand that I can repurpose one form of content into another to
reach more people. Such examples include:

Transcribing a video into a blog post
Using a blog post as a script for a video

Turning a blog post into a PowerPoint slideshow
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Turning the facts from a blog post into an infographic

Including a summary of my latest content in an email newsletter

I understand a third-party social media scheduler can help me spread
out my social posts across multiple platforms and across different time
zones.

I understand the need to post consistently and frequently across all
the social channels I choose to utilize.

I understand that consistently posting relevant content that helps
my audience is what will keep my name foremost in their minds.

I understand that I should NEVER sacrifice quantity over quality.

I understand that my audience’s use of social media will dictate the
best times for me to post content to engage with them.

I understand the need to track the content formats that give me the
most engagement as well as the topics that spur conversation.

I understand that I may need to shift my strategy if engagement ever
drops off.

I understand that for each platform I use, I need to choose:

The days I will publish

What I will publish each day

The times I will publish

I understand the need to choose a content calendar format that will
work best for me, such as:
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A whiteboard

Paper calendar or planner

Digital options, such as Google Calendar, Google Docs, or
CoSchedule

I understand the need to set aside a block of time each
week/month/quarter to plan my content calendar.

Equally important is setting aside time to actually create the
content each week.

I understand that I need to find a balance between being informative
and being a salesperson to my audience.

I understand the need to keep my business goals in mind when
planning my content.

My business goals will aid me in deciding what topics to discuss and
what format of content to create.

I understand the 80/20 rule.

I understand the different types of content and how each type can be
helpful to my audience:

Educational

Entertaining

Inspirational

Promotional
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I understand why I should alternate or rotate the different types of
content to add variety for my audience.

I understand the need for promotional content and why I should
alternate it with my other content.

I understand the need to develop a creation process for each type of
content I create.

I understand that I can tweak this sample process to suit my needs:

Start with a template

Create my post (video/infographic/etc.)

Use keywords and/or hashtags to get noticed
Schedule my post

Add this process to my standard operating procedures (SoP)

I understand that I should create a SoP if I don’t have one already.

I understand the importance of having processes for my business
written down:

If I want to hire a team member a SoP helps with training

If something happens to me someone can take over

I understand that a content calendar can be changed, especially if I
am inspired.

I understand that I can save my inspirational notes and create content
at a later date that fits into my calendar.
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I understand that my content calendar is not a ball and chain that
doesn’t allow me to veer from the planned schedule.

I understand that I may find gaps in my calendar, which allows me to:

Repurpose older content

Curate other people’s content and adding my own perspective

I understand that plagiarism is never acceptable, and all curated
content needs to be credited appropriately.

I understand that after I get into the habit of creating content and
updating my content calendar regularly, I will become more focused
and streamlined in my business.
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