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information on the subject matter. While the author has undertaken diligent efforts to
ensure accuracy, there is no guarantee of accuracy or no errors, omissions, or
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Any reference to any person or organization, whether living or dead, is purely
coincidental. The author and publisher shall have no liability or responsibility to any
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Introduction

Use this workbook with your textbook and other Profit Planner materials to
build your content calendar with success.

Step 1 Content Types
What type of content have you created in the past?

List the different formats you’ve created below.

Step 2 Favorite Type of Content
What are your favorite types of content to create?

List your favorite formats below.
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Step 3 Identify Your Excuses

What excuses do you use to avoid creating consistent content for your
audience.

Create the list of excuses below - you must be honest so you can know what
you are doing to sabotage yourself.

Step 4 Productivity

What is your favorite time management practice?

O Time Blocking
O Pomodoro Technique
O Create Content first thing in the morning

If you currently don’t have something in place for your content creation,
think about how you can develop consistent content.
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Step 5 Identity Your Roadblocks

Make a list of your biggest obstacles that prevents you from creating
consistent content?

Step 6 Overcoming Your Roadblocks

What are some ways you can remove your roadblocks?

O Hire a VA O Wake up Earlier
O Hire a Help Desk O Avoid Time Traps
O Hire a Ghostwriter

Brainstorm for other ideas to solve your obstacles.
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Step 7 Eliminate Your Negative Self-Talk

What negative thoughts have you had about yourself or work?

Rewire those thoughts into positive thoughts. Write the negative thoughts
into a new, positive approach moving forward.

Step 8 Brainstorm Ideas

In a quiet place without distractions, brainstorm some topics you can create
content around. Don't edit them at this point. Simply let ideas come to mind
and write them down.
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Step 9 Social Media

Review your social media platforms.

What social media platforms do you currently have?

How often did you post in the last 6 months?

Did you post on specific days? What days?

What topics received the most interaction or shares?

Which formats received the most engagement?
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Step 10 Research Social Media of Competitors

Perform a social media audit of your competitors accounts.

How often did they post content? Did they post on specific days of the week?

Which topics received the most engagement?

Which format(s) received the most engagement?

Step 11 Identify Your Main Message
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Step 12 Create Topic Lists for Your Message

Create 4 - 5 content lists that align with your main message. These are
subcategories of your topics.

Step 13 Brainstorm

Brainstorm your topics into their subcategories. Just note anything that
comes to mind. You can always discard topics if they don’t end up aligning
with your main message. Let your creativity flow.

List #1
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List #2

List #3
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List #4

List #5
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Step 14 Determine Publish Days
What day of the week will you publish content:

Blog Posts

Your Social Platforms - which will you use?

Your Email List

Step 15 Outsourcing
Have you decided to outsource your content creation?

Contractor needs.

Referrals from business associates.
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Step 16 Keyword Research

What phrases do your audience use to find you in search engines?

Step 17 META Descriptions

Write meta descriptions for blog posts. Be accurate and use keywords.

Step 18 Calls to Action

Write strong calls to action. Tell your reader/follower/viewers what to do
next.

Call to Action 1
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Call to Action 2

Call to Action 3

Step 19 Target Market: Where Are They?

Where does your target market spend time online?

Step 20 Are You There?

Are you active in those places already? If not, make an effort to do so.

Step 21 What Platform Will Be Your Hub

What will be you main publishing hub?

O Blog O YouTube
O Social Media O Your List
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Step 22 Social Media Posting

Do you currently use a social media scheduler? If not, research your options.

Step 23 How Often to Post

Determine from your research about where and when your audience is
active, how often you will post to your selected outlets. Note the day of the
week and how many times a day you will post for each.

Blog

Social Media (list all platforms you will use)

Email
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Step 24 Daily Time Frame of Social Activity

Determine a daily time frame when your target market is active online so
your posts are seen in real-time.

When is the highest engagement by platform?

Based on your target demographics, when are your audience likely to be
active online?

Step 25 Planning Time

Determine a calendar format that works best for you.

O Paper or Planner Style O Asana or CoSchedule

O Whiteboard O WordPress app

O Digital Calendar O Third-party Platform, such as
O Google Docs or Excel Sprout Social

Step 26 Planning Time
Determine often you’ll schedule planning time for your content creation?

Give yourself plenty of time for the content creation process as well as
getting it published consistently. Consistency is key.
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Step 27 Set Content Goals

Every piece of content should have a goal. Why are you creating this? What
is your end goal?

Step 28 Balance Content

How can you balance the different types of content? Brainstorm ideas for
striking the balance to include:

O Educational O Entertaining
O Inspirational O Promotional

Step 29 Evergreen vs Time Sensitive

What topics or content inventory are evergreen?

What topics or content inventory are time sensitive?
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Step 30 Content Rotation

How can you rotate your content every week?

Daily themes, like Throwback Thursday. Brainstorm below.

Step 31 Spam-free Reputation

Make a point to blend your promo material in with your regular content so
you won't risk becoming known as a spammer.

Step 32 Create a Process

In order to be consistent, create a process for each format of content you

create.
O Begin with a Template O Adapt this process to a
O Create a post with keywords different platform
and hashtags O Add documentation to your
O Schedule your post Standard Operating
Procedures
NAMS, Inc. MyNAMS Insiders Club

Page 19


http://nams.ws/trial

PLAN AND CREATE YOUR ULTIMATE CONTENT WORKBOOK

Step 33 Create Your SOP Manual

A SOP is a Standard Operating Procedures Manual. This is a vital piece in
your business foundation. The SOP is what someone stepping in to perform
any given task in your business can execute that task based on the
instructions.

Document all of your content creation processes first. Include a list of tools
and subscription items needed to perform the process.

Document all of your administrative tasks in your business.

Step 34 Keep on Track

It’s imperative that you keep your content on track and allow room for
inspiration.

Brainstorm topics and formats of content that can be pushed back or
switched when you're inspired to create something else.

Brainstorm ways to find inspiration around you for additional content.
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Step 35 Repurpose Your Content

Did you know you can repurpose your current content into a new format.

O Blog post to video O Blog post into infographic or
O Video into blog post webinar
O Explore other ideas

Step 36 Curate Other Content

Brainstorm ways to curate other content into your publication schedule.

Brainstorm people in your niche you admire.

Brainstorm how you can offer your perspective on this curated content.

It can feel overwhelming to plan, create and publish your content
consistently. Using these steps should help you develop a plan that works for
you and your niche.
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