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Copyright No�ce 
Copyright © NAMS, Inc. All rights reserved worldwide. 

No part of this material may be used, reproduced, distributed, or transmited in 
any form and by any means whatsoever, including without limita�on 
photocopying, recording, or other electronic or mechanical methods or by any 
informa�on storage and retrieval system, without the prior writen permission 
from the author, except for brief excerpts in a review. 

This material is to provide general informa�on only. Neither the author nor the 
publisher gives any legal or other professional advice. If you need expert advice, 
you should seek advice from the appropriate licensed professional. This material 
does not provide complete informa�on on the subject mater covered. This 
material is not to address specific requirements, either for an individual or an 
organiza�on. 

This material is to be used only as a general guide and not a sole source of 
informa�on on the subject mater. While the author has undertaken diligent 
efforts to ensure accuracy, there is no guarantee of accuracy or no errors, 
omissions, or typographical errors. Any slights of people or organiza�ons are 
uninten�onal. 

Any reference to any person or organiza�on, whether living or dead, is purely 
coincidental. The author and publisher shall have no liability or responsibility to 
any person or en�ty. A result of this disclaims all liability, including without 
limita�on, liability for consequen�al damages regarding any claim, loss, or damage 
that may be incurred or alleged to have commited, directly or indirectly, arising 
out of the informa�on provided in this material. 
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Effec�ve List Building 
 I understand the importance of building an ac�ve, responsive email list 

immediately. 

 I understand that if I plan to sell my business someday, I absolutely need 
these two essen�als: 

 A healthy email list 

 A registered LLC business structure 

 I understand that list building is NOT all about selling—it is about building 
community and helping my followers and fans: My subscribers 

 I understand that list building is really all about: 

 Trust 

 Friendship 

 Support 

 Encouragement 

 Listening 

 Helping 

 Mentoring 

 Connec�on 

 Solu�ons 

Ideal Visitor 
 I have given my ideal visitor: 

 An urgent reason to join my subscriber list 

 A clear, easy way to do so 

 I understand that my ideal subscriber may discover me through any of many 
different content types—but if I don’t provide a sign-up link or at least my 
website URL, I have wasted an opportunity to acquire her as a subscriber 
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Service First 
 I understand that my subscriber looks to me for: 

 Answers 

 Inspira�on 

 Links 

 Tools and resources 

 Tips 

 Entertainment 

 Comfort and encouragement 

 Instruc�on 

 Help 

 Specific solu�ons 

 I understand that I have to—above all—deliver consistently on what I 
promise 

 I understand the importance of connec�ng “up” as well as down—with 
influencers my subscribers will find valuable too 

Basic List Building Strategies 
 I understand the importance of basic list-building strategies, and I have 

reviewed my list-building prac�ces to ensure each one has actually been 
taken care of or implemented 

 I have set up or updated the following basics: 

 A professional autoresponder subscrip�on 

 My landing page and opt-in box 

 My website pop-up opt-in 

 My sign-up incen�ve 

 A basic Email series for those who sign up 
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 My Facebook Page signup tab 

 My Twiter pinned post 

 My signature 

 My author bio/resource box 

 Other_______________________________ 

Right Infrastructure 
 I have thoroughly explored the suggested autoresponders, and determined 

which one—and which plan—is right for me … and for my planned future 
growth 

 I have created a dedicated landing page: Not just a sidebar web form 

 I have created a sign-up gi� or incen�ve my ideal subscriber won’t be able 
to resist 

Great Content 
 I have created at least a basic email series, consis�ng of six or seven emails 

des�ned to get my ideal subscriber in the habit of opening emails from me 

 I have filled my emails with the best �ps, news and other content that I can 
gather and write 

 Each email contains a specific, clear call to ac�on in one or more of the 
following areas: 

 The email body 

 The signature 

 The P.S. 

Use Social Media 
 I have created: 

 A Facebook Page sign-up tab 
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 A Facebook Page! 

 A Twiter Pinned Post 

 A well-thought-out digital signature that contains a call to ac�on 

 I have writen a short, conversa�onal author resource box that contains a 
call to ac�on 

Graphics and Design 
 I am using visual content (images, videos, color) in all my connec�on 

efforts—including social posts, blog posts—and emails 

 I have made sure my landing page is well-designed, free of distrac�ons and 
focused on ge�ng my ideal subscriber to take a single ac�on 

Be Consistent and Real 
 I have built list-building ac�vi�es into my daily priori�es, and I am 

commited to the habit of asking myself: “What can I do to build my list 
today?” every morning 

 I have made a list of list-building ac�vi�es I can engage in and content I can 
create—and singled out those that feel most natural and helpful 

 I am sharing myself and being real 

 I have re-vamped or created my affiliate program 

 I understand the essen�als of JV partnerships and I am connec�ng with 
influencers and poten�al future partners, and interac�ng with them even as 
I grow my list 

 I realize I must have a healthy list in order to atract “big hiters” as JV 
partners 

 I have started to provide valuable product for Giveaways, to build influencer 
rela�onships and credibility 

 I have found my perfect, daily, list-building mix, consis�ng of: 

 Essen�al ac�vi�es 
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 Specific ‘mix-and-match’ strategies that I and my subscribers par�cularly 
enjoy 

 I have created an email list, taken care of the essen�als—and I am now 
ac�vely building my list of responsive, enjoyable subscribers! 

  

https://nams.ws/trial


NEW LEADS BLUEPRINT: CHECKLIST 

Copyright, All Rights Reserved, NAMS, Inc. 6 MyNAMS Insiders Club 
 

 

 

✓ You may want to join an online group, subscribe to publica�ons and find other 
avenues that will keep you updated on all aspects of affiliate marke�ng. 

✓ Some other things you should take into considera�on before becoming an 
affiliate marketer include the following: 
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