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Copyright Notice

Copyright © NAMS, Inc. All rights reserved worldwide.

No part of this material may be used, reproduced, distributed, or transmitted in 
any form and by any means whatsoever, including without limitation 
photocopying, recording, or other electronic or mechanical methods or by any 
information storage and retrieval system, without the prior written permission 
from the author, except for brief excerpts in a review.

This material is to provide general information only. Neither the author nor the 
publisher gives any legal or other professional advice. If you need expert advice, 
you should seek advice from the appropriate licensed professional. This material 
does not provide complete information on the subject matter covered. This 
material is not to address specific requirements, either for an individual or an 
organization.

This material is to be used only as a general guide and not a sole source of 
information on the subject matter. While the author has undertaken diligent 
efforts to ensure accuracy, there is no guarantee of accuracy or no errors, 
omissions, or typographical errors. Any slights of people or organizations are 
unintentional.

Any reference to any person or organization, whether living or dead, is purely 
coincidental. The author and publisher shall have no liability or responsibility to 
any person or entity. A result of this disclaims all liability, including without 
limitation, liability for consequential damages regarding any claim, loss, or 
damage that may be incurred or alleged to have committed, directly or indirectly, 
arising out of the information provided in this material.
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Introduction
Use this worksheet to help plan efficient credibility building on your website, in 
social networking, and in-person appearance. Feel free to delete “canned” 
responses provided and substitute your own words – the suggested answers are 
there strictly as “prompts.”

Questions to Ask Yourself
1. What is my mission – my single, most passionate purpose for being in 

business? What do I want to be known for?

2. What credentials do I have?

 Degrees
 Certificates or certification
 Accreditation
 Licenses
 Other ______________________

https://nams.ws/trial


10 STEPS TO BETTER CREDIBILITY

Copyright, All Rights Reserved, NAMS, Inc. 4 MyNAMS Insiders Club

3. What professional organizations do I belong to - and have I included their 
icons or stamps on my website?

4. How many years of experience do I have in my field?

5. What level did I attain?

6. What qualifications do I still need to acquire?
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7. What level is my ideal client or customer at?

 Entry level
 Some experience; ready for more
 Experienced
 Advanced
 Other ____________________

8.  What is the most valuable skill or knowledge I can teach or share with my ideal 
client?

9.  What is my client’s most overwhelming problem? Where does he or she feel 
“stuck”?

10.  What is my best solution? Why?
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11. What proven results can I share?

12.  What specifically can I help my client or customer achieve?

13.  What does my closest competitor offer my client or customer? (What is this 
competitor’s biggest selling point, benefit, or advantage?)

14. What are my closest competitor’s clients saying?
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A.  What are they praising?

B.  What are they complaining about?

15. What specific positive feedback have I received?

16. What one question am I asked most often?
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17.  How would my ideal client answer these questions? “I need 

____________________”

“My main problem is __________” “I look for experts who 

_____________________________."

18. What is the “story” I want to live in front of my clients, customers, and 
competitors?

19. What key benefits, products, and services do I want to focus on? Why will 
they resonate with my clients or customers?

20. Does my website focus on my single clear message?
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21. How am I creating emotional credibility?

 Telling my story

 Relating anecdotes my client or customer can identify with

 Dealing with the same life issues my client or customer is dealing with

 Sharing the same passionate hobby or niche

22. Have I used the perfect communication method for that particular client or 
customer on my website?

23. Does my website reassure him or her that I am the one to deliver what is 
needed?

24. Am I actively soliciting - and paying attention to - feedback from my peers, 
coaches, customers, or clients?

25. Am I including appealing and irresistible calls to action naturally, at the right 
psychological moment:

 In resource boxes

 In my post body content

 In concluding lines

 In sign-up boxes

 In graphics
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26. How am I actively encouraging recommendations, testimonials, and referrals 
from happy customers or clients? 

27. How and where am I actively soliciting or encouraging reviews?

28. I am creating regular content and following up at regular intervals:

 On my blog or website
 On social media pages and profiles
 Via email campaigns

29. I am keeping on top of current trends and changes:

 By checking local or federal government bulletins, departments, and 
requirements

 By following authority blogs

 By following key trade magazines related to my industry

 By following major industry influencers
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30. What type of customer service options have I set up?

 Help Desk

 FAQ section on my site

 Facebook Page

 An assistant who specializes in customer service

 Doing it myself

 Third-party network

31. What am I planning to deliver and how will it help my ideal customer or 
client?

32. How will I maintain a helpful, visible presence, online and off – consistently – 
at all times?
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