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Copyright Notice
Copyright © NAMS, Inc.  All rights reserved worldwide.

No part of this material may be used, reproduced, distributed or transmitted in any form 
and by any means whatsoever, including without limitation photocopying, recording or 
other electronic or mechanical methods or by any information storage and retrieval 
system, without the prior written permission from the author, except for brief excepts in 
a review.

This material is intended to provide general information only.  Neither the author nor 
publisher provide any legal or other professional advice.  If you need professional advice, 
you should seek advice from the appropriate licensed professional.  This material does 
not provide complete information on the subject matter covered.  This material is not 
intended to address specific requirements, either for an individual or an organization.  

This material is intended to be used only as a general guide, and not as a sole source of 
information on the subject matter.  While the author has undertaken diligent efforts to 
ensure accuracy, there is no guarantee of accuracy or of no errors, omissions or 
typographical errors.  Any slights of people or organizations are unintentional.  

Any reference to any person or organization whether living or dead is purely 
coincidental.  The author and publisher shall have no liability or responsibility to any 
person or entity and hereby disclaim all liability, including without limitation, liability for 
consequential damages regarding any claim, loss or damage that may be incurred, or 
alleged to have been incurred, directly or indirectly, arising out of the information 
provided in this material. 
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Checklist
I understand my coaching clients need to see or experience clear reasons 
and motivation to:

Trust me

Take action

Achieve results by themselves

I have secured a .com website in my own name (first name + last name)

I have identified exactly where my potential clients feel “stuck”

____________________________________________

____________________________________________

____________________________________________

I have identified or clarified to myself:

Who I am

My values

My core belief

What makes me happy and gets me in my “zone”

What I love doing most

What my coaching goals are

What my life goals are

What my financial goals are

Other ____________________________________
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I have identified or clarified to myself:

What I am all about

What I want to teach

What I can help clients achieve

I have identified what to position and how to:

Attract the right client

Repel the wrong ones

I am being authentic, and to me this means:

“Walking the walk”

Being transparent

Being myself

Focusing on my clients

Other ___________________________________________

I have identified:

My mission

My coaching goal 

Who I can help

Other ____________________________________________

I have talked to trust people I know for: 

A clarification of how others see me

Feedback on my coaching potential

Feedback on what I might have to offer that I haven’t thought about
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Other_____________________________________________

I have defined what makes me stand out as a coach

_______________________________________________________

I have asked myself – and answered – why my clients should choose me 
over my fellow coaches

_______________________________________________________

I have identified my clients’ roadblocks

_______________________________________________________

_______________________________________________________

_______________________________________________________

I know what my clients can achieve – and exactly how to help them do it

I know exactly what actions they need to take to improve their 
circumstances

I have identified my weaknesses and doubts

I am taking action in overcoming these

I have found my perfect coaching model

One on one

In person

By telephone

Via Skype

Via email

Other _______________________________

Elite small forum
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Larger group forum with resources

Public forum

Facebook closed Group

Blog membership

Other ___________________________________

Combination ______________________________

I am creating a tiered coaching system for different levels of ideal clients 
with:

Different needs

Different budgets

Different experience levels

Other ____________________________________

I have tweaked or tailored my website to perfectly reflect:

My ideal client’s big need

My single purpose – what I can offer

I have identified my ideal client

I have created the perfect incentive

One that is unique, rare, one of a kind

One there is a crying need for

One that solves a concrete, key part of my ideal client’s problem

Other _______________________________________

I have identified and created the perfect delivery system for my incentive

A free gift
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A mini-consultation by:

Telephone

Skype

Other _______________________________________

My actual blog content

A really special offer

A mini-version of my main program

A webinar

A video/videos

A podcast series

A physical product

An eBook

A template (or template package)

A free course

Other __________________________________________

I am presenting my website content:

Regularly and consistently

In the format my ideal client relates to and enjoys most

I have presented a single offer with a single focus and aim:

For me

For my client
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I am using strong headlines that instantly identify my ideal client’s 
pressing concern

My website is focused and visually uncluttered

I have created: 

Clear, strong, multiple calls to action

The right number of calls to action on the right platforms

I have prominently placed social sharing buttons and calls to action on all 
my sites, pages and platforms

I have made my website all about my client and her single most 
compelling need

I have included on my site and in my main menu:

Resources and tools 

A testimonial section

I have made sure my profile photo totally represents both the real “me” 
and my image as a coach

I have made sure that – no matter who took it – my profile photo is of 
top quality
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My profile photo:

Makes direct eye contact with the visitor

Contains no subconsciously negative or contradictory messages

Shows me neither overly smiling and grinning, nor solemn and 
expressionless

Doesn’t contain distracting or negative elements in its background

I have created a QR code for my website, leading to 

_________________________________________________________

I have given my program a catchy, positive, active and memorable name

_________________________________________________________

I am cross-promoting my message across a variety of platforms:

Facebook

LinkedIn

Twitter

Google+

YouTube

Pinterest

Instagram

Local or niche directories

Other _______________________________________________
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I have investigated advertising via:

Facebook

EZines

Google AdSense

Local media 

Other ______________________________________________

I have actively involved my affiliates in promoting my program by 
providing:

Great commissions

Contests

Rewards for results

Great resources

Interaction and feedback

Acknowledgement and praise

Other _____________________________________________

I have created a hashtag for my signature program and I am asking 
others to share it

I have put my signature program hashtag and URL on business cards

I have created local promotional events and strategies, including:

Press releases

Workshops

Donating prizes to local fundraising events

Local TV or radio guest spots
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Other ______________________________________________

I have created a strong tagline that describes who I am and what I do

I have created a focused, signature coaching website, incentive and 
program that will fill seats!
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