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COACHING PROFITS: CHECKLIST

Copyright Notice

Copyright © NAMS, Inc. All rights reserved worldwide.

No part of this material may be used, reproduced, distributed or transmitted in any form
and by any means whatsoever, including without limitation photocopying, recording or
other electronic or mechanical methods or by any information storage and retrieval
system, without the prior written permission from the author, except for brief excepts in
a review.

This material is intended to provide general information only. Neither the author nor
publisher provide any legal or other professional advice. If you need professional advice,
you should seek advice from the appropriate licensed professional. This material does
not provide complete information on the subject matter covered. This material is not
intended to address specific requirements, either for an individual or an organization.

This material is intended to be used only as a general guide, and not as a sole source of
information on the subject matter. While the author has undertaken diligent efforts to
ensure accuracy, there is no guarantee of accuracy or of no errors, omissions or
typographical errors. Any slights of people or organizations are unintentional.

Any reference to any person or organization whether living or dead is purely
coincidental. The author and publisher shall have no liability or responsibility to any
person or entity and hereby disclaim all liability, including without limitation, liability for
consequential damages regarding any claim, loss or damage that may be incurred, or
alleged to have been incurred, directly or indirectly, arising out of the information
provided in this material.
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A PERSONAL
INVITATION!

And a special 14 day $1 trial to the best
business training resource library
available

1 Magnetize 2 Monetize 3 Methodize
Every business person Making money is urgent After mastering sales and
must have the ability to and important for ALL marketing, creating your
persist until they prosper businesses. It's the key to own products correctly
b‘ﬂ_’ training the right financing your growth._. adds zeroes to your
mindset... business...

Click here to start today!

.
NAMS.ws/14trial d
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WHAT DO INSIDERS GET?

u Weekly MASTERMIND Call - What's working
r ' 30-Day Challenges - 12 months essential topics

Insiders Facebook Group - active peer community

PLR Articles - articles, report and ecourse each month

Audio & Graphics Gallery

m N Micro Workshops - nearly 2 dozen training sessions
Tutorial Library - Tech tool & process tutorials
Custom Tutorials - 18 essential tools tutorials

Custormn Marketing Suite Software including site builder,
video management, tracking, quiz engine

And much more...

QYNANMS
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Checklist

I T understand my coaching clients need to see or experience clear reasons
and motivation to:

I Trust me

[l Take action

I Achieve results by themselves

1 I have secured a .com website in my own name (first name + last name)

I T have identified exactly where my potential clients fee

I\\

stuck”

I I have identified or clarified to myself:

© WhoIam
My values
Il My core belief
1 What makes me happy and gets me in my “zone”
I What I love doing most
I What my coaching goals are
1 What my life goals are
1 What my financial goals are
I Other

NAMS, Inc.
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I I have identified or clarified to myself:
1 What I am all about
! What I want to teach
Il What I can help clients achieve
I T have identified what to position and how to:
Il Attract the right client
Il Repel the wrong ones
I T am being authentic, and to me this means:
1 “Walking the walk”
Il Being transparent
I Being myself
Il Focusing on my clients

I Other

1 I have identified:
1 My mission
Il My coaching goal
1 Who I can help

I Other

1 I have talked to trust people I know for:
1 A clarification of how others see me
Il Feedback on my coaching potential

Il Feedback on what I might have to offer that I haven’t thought about
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I Other

I T have defined what makes me stand out as a coach

I T have asked myself - and answered - why my clients should choose me
over my fellow coaches

I I have identified my clients’ roadblocks

I T know what my clients can achieve — and exactly how to help them do it

I I know exactly what actions they need to take to improve their
circumstances

I T have identified my weaknesses and doubts
1 I am taking action in overcoming these
I I have found my perfect coaching model
1 One on one
I In person
Il By telephone
I Via Skype
© Via email

I Other

I Elite small forum
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Larger group forum with resources
Public forum
Facebook closed Group

Blog membership

Other

[ Combination

Il T am creating a tiered coaching system for different levels of ideal clients
with:

Il Different needs
I Different budgets
I Different experience levels

I Other

I T have tweaked or tailored my website to perfectly reflect:
I My ideal client’s big need
Il My single purpose - what I can offer
I I have identified my ideal client
I T have created the perfect incentive
I One that is unique, rare, one of a kind
Il One there is a crying need for
Il One that solves a concrete, key part of my ideal client’s problem

I Other

I T have identified and created the perfect delivery system for my incentive

I A free gift
NAMS, Inc. MyNAMS Insiders Club
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1 A mini-consultation by:
Il Telephone
Il Skype

I Other

My actual blog content

A really special offer

A mini-version of my main program
A webinar

A video/videos

A podcast series

A physical product

An eBook

A template (or template package)

A free course

I Other

I T am presenting my website content:
I Regularly and consistently
1 In the format my ideal client relates to and enjoys most
I T have presented a single offer with a single focus and aim:
 For me

I For my client
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1 T am using strong headlines that instantly identify my ideal client’s
pressing concern
I My website is focused and visually uncluttered
Il I have created:
I Clear, strong, multiple calls to action
! The right number of calls to action on the right platforms
1 I have prominently placed social sharing buttons and calls to action on all
my sites, pages and platforms
1 I have made my website all about my client and her single most
compelling need
I T have included on my site and in my main menu:
Il Resources and tools
I A testimonial section
I T have made sure my profile photo totally represents both the real "me”
and my image as a coach
I T have made sure that - no matter who took it - my profile photo is of
top quality
NAMS, Inc. MyNAMS Insiders Club
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Il My profile photo:

I Makes direct eye contact with the visitor

Il Contains no subconsciously negative or contradictory messages

Il Shows me neither overly smiling and grinning, nor solemn and

expressionless

Il Doesn’t contain distracting or negative elements in its background

I I have created a QR code for my website, leading to

1 I have given my program a catchy, positive, active and memorable name

I T am cross-promoting my message across a variety of platforms:

Facebook

LinkedIn

Twitter

Google+

YouTube

Pinterest

Instagram

Local or niche directories

Other

NAMS, Inc.
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Il I have investigated advertising via:
Il Facebook
" EZines
I Google AdSense
1 Local media

I Other

I T have actively involved my affiliates in promoting my program by
providing:

I Great commissions
Contests

Rewards for results
Great resources

Interaction and feedback

Acknowledgement and praise

I Other

I T have created a hashtag for my signature program and I am asking
others to share it

1 I have put my signature program hashtag and URL on business cards
I T have created local promotional events and strategies, including:

I Press releases

I Workshops

Il Donating prizes to local fundraising events

I Local TV or radio guest spots

NAMS, Inc. MyNAMS Insiders Club

Page 11


http://nams.ws/trial

COACHING PROFITS: CHECKLIST

I Other

I T have created a strong tagline that describes who I am and what I do

1 T have created a focused, signature coaching website, incentive and
program that will fill seats!
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CASE STUDY

HOW A $47 PLR PRODUCT
GENERATED OVER $200K
FOR MY BUSINESS

WATCH FREE TRAINING

Presented by °

o

IN THIS TRAINING I'LL SHOW YOU

The Exact $47 PLR | used to generated over How to find the BEST PLR
$200,000 in revenue selling 6700 units... just on for your needs!
Front-End sales
Examples of what you can use PLR for in your
How and why a simple mindset shift changed business (its not what you think)
how | looked at PLR.
HOW to use PLR to build a business and list
The right way to use PLR vs the LAZY way that virually overnight!
so many people do. (Hint: the way to make PLR
work for youl)

Register for FREE presentation (R

NAMS.ws/200k d
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